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SEAN A. GOLLIHER

È Founder & Publisher of SEMJ.org

È President & Director of Search Marketing for Future 
Farm, Inc. 

È Speaker on Search Marketing & SEO
Á International Search Summit (London )

Á Semantic Web

Á Search Engine Strategies

Á Moderator at SES Chicago

È B.S. in Physics - University of Washington 1993

È Masters in Electrical Engineering - Washington State 
University 1998

È Began studying Search late 1999
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È GoTo.com 
ÁConsidered the original PPC engine 1˾998
ÁSold to Overture - 2003 
ÁOverture fed ads to Yahoo !
ÁYahoo! now has Yahoo! search marketing

È Google AdWords
ÁGoogle launched 2˾000
ÁBecame popular marketing method E˾arly 2003 

* Interesting Fact : 1st AdWords advertiser lives in 
Bozeman (lobster co .) & is a friend of mine.
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È Google Earnings ~$ 5 billion gross/quarter

È Do not ÛÎÔÑÆÙÊd¬ÔÔÌÑỄØd¹Ê×ÒØdÔËd¸Ê×ÛÎÈÊe
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Organic (60% of all clicks)

Pay Per Click

Pay Per Click



Advertiser bids on search phrases (keywords )

User types keyword into search engine

Advertisers ad appears in search engine

User clicks on ad 

Advertiser pays search engine for the click
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È Impressions:  
ÁNumber of times ad appears on search page

È Click - Through Rates (CTR): 
ÁThe # of clicks an ad receives divided by impressions
Á 100 impressions with 1 click = 1% CTR   

È Conversion Rate (CR):    
Á Sales/leads/calls per click  
Á 100 clicks with 1 sale =  1% CR

È Cost - Per- Click (CPC): 
Á Amount pay when ad is clicked

È Bounce Rate: 
Á Visitor lands on website and leaves without clicking anything
Á 50 out of 100 people leave site = 50% Bounce Rate 
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Why not allow the highest bid to win ?
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Adv ertiser Max Bid CPC PAID

$3.00 $2.00

$2.00 $1.00

$1.00



1. Click - through - Rate

2. Landing Page Quality

3. Relevance
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AdRank = QS * MaxBid
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Adv ertiser Max Bid QS(0-10) AdRank
(Position)

$4.00 1 4

4 8

10 10

$2.00

$1.00
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Price1*QS1 = QS2 * MaxBid2 



Price1 = (Q2 * MaxBid2)/Q1
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=  Adrank2/Q1
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Adv ertiser Max Bid QS(0-10) AdRank CPC

$4.00 4
Minimum 

Price

8

10

$2.00

$1.00

1

4

10 8/10=
$0.80

4/4=
$1.00
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Search Partners

Thousands of Content Partners
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